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Unis pour 
mieux vous 
servir

GROUPE E

VOTRE FUTUR, 
C’EST NOTRE 
PRÉSENT !

DEMAIN
Stratégie 2019-2023

Unis pour mieux 
vous servir

Retrouvez-nous 
à Fribourg !
Route du Madelain 4
1753 Matran
T. 026 429 29 29
groupe-e.ch

Acteur majeur de la transition énergétique en 
Suisse romande, Groupe E distribue historiquement 
l’électricité à plus de 400’000 habitants entre Fribourg, 
Neuchâtel, la Broye et le Pays-d’Enhaut, en plus d’une 
panoplie d’autres services énergétiques.

Jusqu’ici composé de plusieurs entités, avec leurs 
activités et leurs identités respectives, Groupe E a 
pris contact avec Inox Communication dans le but de 
retravailler son identité visuelle et de concrétiser son 
évolution vers une marque unique.
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Parler d’énergie  
c’est déjà parler  
d’avenir
ELI10 SA

RUE DU CHÂTEAU 17	 T 032 720 20 20	 INFO@ELI10.CH
CH - 2022 BEVAIX	 F 032 720 20 29	 WWW.ELI10.CH

Eli10 est un fournisseur local d’électricité et un pres-
tataire de services dans les domaines de l’énergie, de 
l’eau potable et des télécoms. Acteur incontournable 
de la transition énergétique sur le Littoral neuchâtelois, 
Eli10 façonne l’avenir et participe au développement 
économique de la région.
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ET

PRÉSENTENT

PROJET

VALORISATION DES PALAFITTES 
INSCRITS AU PATRIMOINE MONDIAL 
DE L’HUMANITÉ

TECHNOLOGIE

KALEO
PHOTO-VOLTAIC

CRÉATION ARTISTIQUE

PRISES DE VUE SUBAQUATIQUES 
PAR L’ OFFICE DU PATRIMOINE ET
DE L’ARCHÉOLOGIE DE NEUCHÂTEL
OPAN - FABIEN LANGENEGGER

emersion

emersion

EXHIBITS AT

PROJECT

A FOREST WALK FROM
MIDNIGHT TO MIDDAY

EXHIBITION

THE SUN: LIVING WITH
OUR STAR

IN COLLABORATION WITH

EMBASSY OF SWITZERLAND
IN THE UNITED KINGDOM

ARTISTIC CREATION

INOX COMMUNICATION
REFLECTED CREATIVE LAB Ante Meridiem

Embassy of Switzerland in the United Kingdom

World Premier
Photos-Voltaic
Exhibition

PRÉSENTS

FUNDING SPONSOR

BCN - BANQUE CANTONALE
NEUCHÂTELOISE

ARTWORK

GUILLAUME PERRET
PHOTOGRAPHER

TECHNOLOGY PARTNER

CSEM - CENTRE SUISSE
D’ELECTRONIQUE
ET DE MICROTECHNIQUE

When billboards
provide energy compaz.art

Some
billboards
are smart

By offering a new perception of solar energy, 

compàz will in time contribute to an increase in 

architectural solutions that integrate photovoltaic 

systems. It also enables other uses such as in 

advertising. Compàz aims to promote the use 

of renewable energy and to make this energy an 

integral part of our daily lives.    

ART
SCIENCE
SOCIETY

Working towards
a better world through
Art and Science

Some walls
are positive
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Figli del Sole
Oliveri, Italy
Art-Science Exhibition
at EPFL Pavilions by Compáz

Figli del Sole (Children of the Sun) is a permanent exhibition in the 
community of Oliveri, Sicily, displaying portraits of local residents, 
which are intriguingly integrated onto photovoltaic panels and dis-
played in a public park in Oliveri. The subjects – men, women, and 
children of the community – reflect the diversity of Oliveri, which is 
part of the Sicilian city of Messina. The technology behind this ex-
hibition is the result of four years of development advanced by the 
consortium and its partners, which created different techniques 
to add striking aesthetics to the solar panels. Thanks to these 
innovations, solar technologies can now be artfully integrated into 
the façades of buildings or displayed on the streets. The exhibition 
also fulfils an essential role as a test platform for these innovative 
technologies, in particular conditions of the Mediterranean basin 
under high temperature, humidity and air salinity.

EXPLORE

Watt is Art
Lausanne, Switzerland
Art-Science Exhibition
at EPFL Pavilions by Compáz

Queens Ingrid’s garden
Oslo, Norway
by Oslobygg KF

Pavilions Visitors to the Watt is Art Exhibition are introduced 
to the concept of using energy-positive glazing (EPoG) in the 
construction of new buildings. These innovative photovoltaic solar 
panels offer some of the essential qualities – like soundproofing 
and insulation – associated with traditional building materials 
but they are also aesthetically compelling. With almost unlimited 
design possibilities, energy-positive glazing gives architects and 
builders a broad palette and allows them to match their projects 
to the environment. And, of course, they also produce energy. The 
displays and presentations at the Exhibition are compelling but 
real-world examples demonstrate the EPoG concept vividly. 

Ingrid’s Garden is an innovative garden-town whose main focus 
is to let individuals with cognitive impairment the opportunity to 
live as normally as possible within a safe framework. Oslobygg 
KF is a leader in the development, construction and management 
of energy-efficient buildings with optimal environmental profiles 
and Queen Ingrid’s Garden is no exception: the emphasis is on 
innovative and suitable applications of welfare and smart home 
technology, using a dense climate shell and good technical facili-
ties in combination with highly efficient energy wells. The building 
is adapted for local energy production, with solar cells on roofs in 
combination with Sedum plants, a gable roof and Oslobygg’s solar 
cell initiative along with the EPoG panels received through the 
EU Be-Smart initiative.

Arena Magasin X
Uppsala, Sweden
by White Arkitekter for Vasakronan

Migros Marin Centre
Neuchâtel, Switzerland
by Immoroc

Magasin X in Uppsala, Sweden takes large-scale construction to 
new levels of sustainability. The office building, with its solid wood 
frame, is the country’s largest wooden office building. Framed by 
slate, generously proportioned windows let daylight deep into 
the offices. On the most sunlit façades, windows are separated 
by solar panels that generate shade as well as electricity. The 
panels’ dimensions optimize the placement of solar cells to avoid 
«dead» (inactive) areas, and the frosted glass surface smoothens 
the appearance. Aligning them to the colour and texture of the 
surrounding materials. The modern wood construction, along with 
the slate and solar cells on the roof and façade, contribute to a 
building with an impressively-low carbon impact.

EXPLORE

EXPLORE

Integrate on an existing building, black and white solar panels into 
an impressive 300 square metre mural, demonstrates the great 
capacities of EPoG technologies and design to complement the 
architecture. The black metallic aluminium panel façade has been 
turn into EPoG power station.  

EXPLORE

EXPLORE

From traditional PV... to BIPV as Building Envelope Construction Material

From BIPV to Energy Positive Glazing EPoG

Promouvoir le potentiel du 
photovoltaïque comme 
matériau de construction 
L’Union européenne a fixé des objectifs ambitieux en matière de 
climat et d’énergie. Pour contribuer à ce tournant énergétique, 
les technologies photovoltaïques intégrées aux bâtiments (BIPV) 
joueront un rôle important, notamment dans les villes et les zones 
urbaines. Le projet Be-Smart contribue à la mise en œuvre des 
politiques de bâtiments à énergie zéro et à la promotion du BIPV.

The Be-Smart project has received funding from The European Union’s
Horizon 2020 research and innovation programme under grant agreement
No 818009.



MEZEROE

MEZeroE Project has received funding from the European
Union’s Horizon 2020 research and innovation
programme under grant agreement No 953157

Project coordinated by

copyright compaz.art © for MEZeroE. Dec. 2021

Publication edited by

mezeroe.eu



INOX COMMUNICATION PORTFOLIO BUILDING

Le Service Intercommunal des Énergies (SIE), jusqu’alors ges-
tionnaire de réseau de distribution de l’Ouest lausannois, a 
décidé de développer ses activités pour se positionner comme 
un énergéticien complet au service de ses clients et de sa région. 
La commercialisation de l’énergie en 2023 s’ajoutera aux nom-
breuses prestations qui font de SIE un guichet unique pour tous 
les projets liés à l’énergie. C’est dans le cadre de cette mue 
significative que le SIE a contacté Inox Communication, afin de 
l’aider dans cette démarche. 

Nos énergies 
communes

La fibre 
commune
Le SIE a également fait appel à notre équipe dans l’optique de 
renforcer l’image de marque de sa société sœur, TVT Services, 
spécialiste en raccordement multimédia, avec le lancement de 
l’installation de la fibre optique dans l’Ouest lausannois en ligne 
de mire, entre autres objectifs. 

Vous êtes au courant ?

Nous distribuons 
l’électricité à Renens.

www.sie.chNos énergies communes
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The Project

The Clemenceau Medical Center is a 125 metres’ 
tall up-scale medical center tower, located in the 
district of Al-Abdali, in Amman, Jordan. It is part of 
Abdali Project. The clinic, an affiliate of Johns Hopkins 
Hospital, will accommodate 200 beds.

Our Scope

- 21’000 m2 of unitized curtain wall ;
- 5’000 m2 of structural glazed facades with integrated 

LED lighting ; 
- 1’500 m2 of composite cladding.

CLEMENCEAU MEDICAL CENTER
AMMAN | JORDAN
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The project 

Situated on top of one of the most prestigious 
residential buildings in Beirut, the penthouse is a 
triplex with a generous double volume, a terrace and 
a pool. The concept of the project was to create an 
urban retreat that is overlooking the city.

Scope of work 

- Motorized 6 m high sliding Main Façade with 5 track 
invisible rails ; 

- Motorized Guillotine with overall dimension of 10 m 
height and 3 m width ; 

- Invisible frame system to create a unified space 
between the inside and the outside.

42 SKY GATE
BEIRUT | LEBANON
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The project 

Skygate is a prestigious high rise residential tower, 
located in the heart of Beirut city. 

The project consists of six basements, two upper level 
floors serving as retail spaces and 42 superstructure 
floors forming the Tower.

Scope of work 

- 8’300 m2 of customized aluminum curtain walls 
with built-in tilt & slide structurally glazed doors and 
windows ;

- 2’350 m2 of U-glass louvers ;
- 800 m2 of point fixed & frameless facades.
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www.thorenssa.ch

CoRPoRATE CoMMunICATIon
CREATIVE MAnAGEMEnT > art Direction > DeSign
CoRPoRATE IDEnTITy > ViSUal Statement > logo & logotYPe > StationarY
DIGITAL SoLuTIonS > WeBSite

Thorens
corPorate commUnicationLes métiers

de l’immobilier

THORENS
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A N N UA L  R E P O R T
2013

A new corporate identity that embodies CSEM’s positioning, in terms 
of quality, service, technology, and excellence, as a leading Swiss 
Research and Technology Organization (RTO). All the new corpo-
rate identity elements reflect CSEM’s commitment to bringing their 
clients the added value and the guidance they need to empower their 
businesses and meet the challenges of the future. The new baseline 
emphasizes Swiss leadership in innovation married with the Swiss 
tradition in microtechnology, in the current context of a rapidly chan-
ging world.

SWISS
LEADERSHIP IN
INNOVATION

we have returned tO grOwth, FIrmly suppOrted 
By puBlIc suBsIdIes FOr research and IndustrIal 
Funds, the twO pIllars OF Our BusIness mOdel. 
the Increase OF mOre than 10% In revenue FrOm 
Industry Is the key pOsItIve element OF Our 2013 
FInancIal result.

Industry takes up the slack 

this encouraging development more than compensates for the 
slight downturn in revenue from public projects, expected as the 
ctI “strong Franc” projects start to wind down.
thanks to the increase in public subsidies, we were able to start 
pv-center activity with the hiring of a group of photovoltaic spe-
cialists and the acquisition of state-of-the-art equipment.
For this year — very positive in terms of both targeted growth and 
results — it is worth noting that the successful sale of a stake 
has also allowed us to boost provisions for risk in our portfolio of 
spin-offs and start-ups. thus strengthened, csem can pursue 
its fundamental mission of supporting a wide range of innovative 
industrial companies with an appropriate dose of risk.

F in a n c i a l r e p o r t c s e m - a n n u a l r e p o r t 2 013
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3 0  31

chF

tOtal revenues

puBlIc cOntrIButIOns

prOjects and servIces

tOtal OperatIng expenses

expenses dIrectly related tO prOjects

staFF cOsts

OperatIng cOsts

OperatIng result

nOn-cOre actIvItIes

result FOr the perIOd

2013

74’589’133

33’479’974

41’109’159

74’341’063

10’264’787

48’673’386

15’402’890

248’070

45’883

293’953

%

100

45

55

100

14

65

21

1

%

100

41

59

100

14

65

21

1

2012

69’984’056

28’845’420

41’138’636

69’880’536

9’626’251

45’592’837

14’661’448

103’520

-62’436

41’084

key FIgures
nOn-cOnsOlIdated FIgures
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Jiri Nohava
application engineer at csM Instruments sa, 
a company of anton paar, peseux (Ne)

“It was One OF the Best prOjects I’ve Been InvOlved 
In – On a peOple level, a cOmmunIcatIOns level 
and In terms OF what we achIeved tOgether.” 

the human body is made up of many soft tissues. the Bioindenter is 
a unique instrument that can test and characterize the mechanical 
properties of almost every one of them. From refining disease 
models and pharmacology, to developing new drugs, engineering 
tissues and improving diagnosis of altered tissues such as those 
linked to atherosclerosis, osteoarthritis and cancer, the Bioindenter 
opens up new domains for high precision indentation instruments. 

csm Instruments and csem combined their respective expertise 
in nanoindentation and biology to develop the Bioindenter and bring 
it to the market in just 18 months. Based on csm Instruments, 
commercially available ultra nanoindentation tester, the innovative 
product incorporates a csem-developed biochamber that allows 
the instrument to keep the biological probes in their natural 
environment. the first instrument dedicated to investigating local 
mechanical properties of soft tissue via instrumented indentation, 
the Bioindenter was developed based on the demands of customers 
who need such a tool for their research. with it, csm Instruments 
fulfilled its goals of filling a gap in the market and enhancing its 
competitiveness. “Our two fields of expertise really fit well together,” 
says nohava. “It’s very difficult to think of anyone else we could have 
worked with.“

Mechanical testing 
for the body’s soft tissues 

mOre InFO aBOut 
thIs artIcle

CTI 
projects

c s e m - a n n u a l r e p o r t 2 013 0 2  0 3

Claude Nicollier, how do you define 
innovation?
claude nicollier: Innovation is something that 
really happens between the brain and the 
heart. education, background and professional 
experience provide the base upon which the 
brain acquires the reflex of innovation, allowing 
people to develop continuously. the spirit of 
innovation takes its root in the heart, as a cer-
tain form of constant curiosity that is developed 
in childhood and never disappears. at csem, 
people want to be, and are, innovative. they 
use brain and heart to help companies become 
ever more competitive and also search out new 
avenues with passion and commitment. this 
is in our company culture, which is unique. It is 
expressed in all of our corporate activities and 
is what makes csem such a valuable organiza-
tion for industry.

How can CSEM help companies be more 
innovative?
claude nicollier: the risk for a company 
selling reliable, successful products is that 
it focuses too much on doing business and 
so remains stuck in its comfort zone. entre-
preneurs know that to stay competitive in the 
long term, they need to constantly challenge 
structures, solutions, production cycles and 
markets. csem helps its customers find new 

solutions by encouraging the use and combi-
nation of new technologies and by transferring 
them to novel applications. take sensors, for 
example: connected sensor networks can 
be used in an endless number of fields and 
in unlimited applications, from medical and 
sports devices to increasing the quality of 
measurements and boosting the performance 
of production lines.

How do you explain CSEM’s success?
claude nicollier: Over the years, csem’s 
expertise and proven success have gener-
ated a true culture of innovation that inspires 
customers and academic and industrial 
partners alike. From a very strong tradition 
in watchmaking and decades-long expertise 
in miniaturization, csem has gradually added 
competence in other application fields that 
require a quest for perfection and a commit-
ment to precision such as space, aeronautics, 
medical, semiconductors and many others. In 
doing so, we have established ourselves as a 
“one-stop-shop”. today, csem is the place to 
come when looking for technologies that make 
the difference.

Mario El-Khoury, why are some companies 
reluctant to innovate? 
mario el-khoury: Innovation is always a matter 

2013 was an exceptIOnally successFul year, wIth csem earnIng 
recOgnItIOn In every FIeld OF actIvIty. FrOm the 2013 eurOpean 
assOcIatIOn OF research and technOlOgy OrganIzatIOns prIze tO the 
BIOalps award tO a new cOntract FOr satellIte InstrumentatIOn, 
puBlIc BOdIes, academIa and prIvate Industry alIke cOmmended 
Our cOntrIButIOns tO varIOus IndustrIes such as watchmakIng, 
BIOtechnOlOgy and space. here, chaIrman claude nIcOllIer and 
ceO marIO el-khOury dIscuss csem’s leadIng rOle In suppOrtIng 
InnOvatIOn and helpIng Its partners, maInly smes — the BackBOne 
OF swIss Industry — gaIn the mOst BeneFIt FrOm It. 

1

Interview with the Chairman 
and the CEO

of risk, of going outside the comfort zone and 
doing different things, or doing things differ-
ently. companies have a natural resistance to 
taking risks and they don’t appreciate uncer-
tainty. the idea behind csem was to reduce 
or mitigate the risk for swiss companies by 
giving them access to existing technologies 
and helping them with technical transfer 
to their fields of application. that’s where 
government incentives make a big difference. 
this public financial support, direct from 
the confederation and cantons or through 
innovation agencies like ctI, allows csem to 
be at the service of smes and large industrial 
groups alike.

CSEM was formed during a time of crisis for 
Swiss industry. How would you characterize 
the situation today?
mario el-khoury: adrien jaquerod, a founder 
of what later became csem, said in 1940 
“industry needs science to keep its competitive 

edge against foreign competition”. this is still 
fully true today. to remain competitive, we 
need to innovate and facilitate the transfer 
of results from science to industry. what 
has changed drastically is the complexity 
of technology and globalization, with any 
company worldwide able to access state-of-
the-art production-equipment and low-cost 
labor. this change makes it harder for 
companies, and mainly smes, in countries like 
switzerland to maintain their competitiveness 
without relying on technological innovation. 
what is mainly needed is disruptive innovation, 
which is one of csem’s specialities.

How does CSEM help SMEs in particular? 
mario el-khoury: csem has a leading role 
in the innovation process in switzerland. 
through the years, we have assisted the swiss 
watchmaking, medtech, instrumentation and 
cleantech industries, always with the same 
mission: helping industry take advantage of 

the most promising scientific results. 
the complexity of technology is increasing 
in parallel to a higher degree of convergence 
and integration. today, any successful product 
is an integration of different, very costly 
technologies. It is not affordable for smes 
to maintain a high level of multidisciplinary 
applied-research inside their structures.this 
is particularly true as products become more 
complex and multifunctional. so csem grants 
these smes access to the knowledge of more 
than 300 seasoned engineers coming from 
very wide areas of research and engineering, 
to state-of-the-art infrastructure and equip-
ment, and to a large array of avant-garde but 
matured technologies. the maturity level of 
csem’s technologies is highly appreciated 
by smes, which are often risk averse. Our 
engineers and managers also provide smes 
with a digest of state-of-the-art technologies 
and roadmaps for the future, helping them 
position and benchmark themselves.

Mario el-Khoury, ceO claude Nicollier, chairman of the Board
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commercially available ultra nanoindentation tester, the innovative 
product incorporates a csem-developed biochamber that allows 
the instrument to keep the biological probes in their natural 
environment. the first instrument dedicated to investigating local 
mechanical properties of soft tissue via instrumented indentation, 
the Bioindenter was developed based on the demands of customers 
who need such a tool for their research. with it, csm Instruments 
fulfilled its goals of filling a gap in the market and enhancing its 
competitiveness. “Our two fields of expertise really fit well together,” 
says nohava. “It’s very difficult to think of anyone else we could have 
worked with.“

Mechanical testing 
for the body’s soft tissues 

mOre InFO aBOut 
thIs artIcle

CTI 
projects
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Claude Nicollier, how do you define 
innovation?
claude nicollier: Innovation is something that 
really happens between the brain and the 
heart. education, background and professional 
experience provide the base upon which the 
brain acquires the reflex of innovation, allowing 
people to develop continuously. the spirit of 
innovation takes its root in the heart, as a cer-
tain form of constant curiosity that is developed 
in childhood and never disappears. at csem, 
people want to be, and are, innovative. they 
use brain and heart to help companies become 
ever more competitive and also search out new 
avenues with passion and commitment. this 
is in our company culture, which is unique. It is 
expressed in all of our corporate activities and 
is what makes csem such a valuable organiza-
tion for industry.

How can CSEM help companies be more 
innovative?
claude nicollier: the risk for a company 
selling reliable, successful products is that 
it focuses too much on doing business and 
so remains stuck in its comfort zone. entre-
preneurs know that to stay competitive in the 
long term, they need to constantly challenge 
structures, solutions, production cycles and 
markets. csem helps its customers find new 

solutions by encouraging the use and combi-
nation of new technologies and by transferring 
them to novel applications. take sensors, for 
example: connected sensor networks can 
be used in an endless number of fields and 
in unlimited applications, from medical and 
sports devices to increasing the quality of 
measurements and boosting the performance 
of production lines.

How do you explain CSEM’s success?
claude nicollier: Over the years, csem’s 
expertise and proven success have gener-
ated a true culture of innovation that inspires 
customers and academic and industrial 
partners alike. From a very strong tradition 
in watchmaking and decades-long expertise 
in miniaturization, csem has gradually added 
competence in other application fields that 
require a quest for perfection and a commit-
ment to precision such as space, aeronautics, 
medical, semiconductors and many others. In 
doing so, we have established ourselves as a 
“one-stop-shop”. today, csem is the place to 
come when looking for technologies that make 
the difference.

Mario El-Khoury, why are some companies 
reluctant to innovate? 
mario el-khoury: Innovation is always a matter 

2013 was an exceptIOnally successFul year, wIth csem earnIng 
recOgnItIOn In every FIeld OF actIvIty. FrOm the 2013 eurOpean 
assOcIatIOn OF research and technOlOgy OrganIzatIOns prIze tO the 
BIOalps award tO a new cOntract FOr satellIte InstrumentatIOn, 
puBlIc BOdIes, academIa and prIvate Industry alIke cOmmended 
Our cOntrIButIOns tO varIOus IndustrIes such as watchmakIng, 
BIOtechnOlOgy and space. here, chaIrman claude nIcOllIer and 
ceO marIO el-khOury dIscuss csem’s leadIng rOle In suppOrtIng 
InnOvatIOn and helpIng Its partners, maInly smes — the BackBOne 
OF swIss Industry — gaIn the mOst BeneFIt FrOm It. 

1

Interview with the Chairman 
and the CEO

of risk, of going outside the comfort zone and 
doing different things, or doing things differ-
ently. companies have a natural resistance to 
taking risks and they don’t appreciate uncer-
tainty. the idea behind csem was to reduce 
or mitigate the risk for swiss companies by 
giving them access to existing technologies 
and helping them with technical transfer 
to their fields of application. that’s where 
government incentives make a big difference. 
this public financial support, direct from 
the confederation and cantons or through 
innovation agencies like ctI, allows csem to 
be at the service of smes and large industrial 
groups alike.

CSEM was formed during a time of crisis for 
Swiss industry. How would you characterize 
the situation today?
mario el-khoury: adrien jaquerod, a founder 
of what later became csem, said in 1940 
“industry needs science to keep its competitive 

edge against foreign competition”. this is still 
fully true today. to remain competitive, we 
need to innovate and facilitate the transfer 
of results from science to industry. what 
has changed drastically is the complexity 
of technology and globalization, with any 
company worldwide able to access state-of-
the-art production-equipment and low-cost 
labor. this change makes it harder for 
companies, and mainly smes, in countries like 
switzerland to maintain their competitiveness 
without relying on technological innovation. 
what is mainly needed is disruptive innovation, 
which is one of csem’s specialities.

How does CSEM help SMEs in particular? 
mario el-khoury: csem has a leading role 
in the innovation process in switzerland. 
through the years, we have assisted the swiss 
watchmaking, medtech, instrumentation and 
cleantech industries, always with the same 
mission: helping industry take advantage of 

the most promising scientific results. 
the complexity of technology is increasing 
in parallel to a higher degree of convergence 
and integration. today, any successful product 
is an integration of different, very costly 
technologies. It is not affordable for smes 
to maintain a high level of multidisciplinary 
applied-research inside their structures.this 
is particularly true as products become more 
complex and multifunctional. so csem grants 
these smes access to the knowledge of more 
than 300 seasoned engineers coming from 
very wide areas of research and engineering, 
to state-of-the-art infrastructure and equip-
ment, and to a large array of avant-garde but 
matured technologies. the maturity level of 
csem’s technologies is highly appreciated 
by smes, which are often risk averse. Our 
engineers and managers also provide smes 
with a digest of state-of-the-art technologies 
and roadmaps for the future, helping them 
position and benchmark themselves.

Mario el-Khoury, ceO claude Nicollier, chairman of the Board
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strategy

FoUr stePs... ...to innovation

Creation and development
By analyzing long-term trends in society and markets, cseM 
defines technology platforms that are suitable for future 
target markets. these technologies, which usually begin 
life as internal research projects, are selected based 
on their potential use by swiss industry or the swiss 
economy. cseM in turn develops and maintains 
the platforms and also typically combines two or 
three domains; for example, low-power wireless 
networking, micro-electro-mechanical systems 
(MeMs), sensors, and photonics. in 2010, 
the watch industry, cleantech, health and 
wellness, space and aeronautics, as well as 
environmental applications, were important 
targets for cseM’s know-how.

Integration
cseM has an established track record of physical 
integration expertise. it can integrate cMos circuits 
and passive devices to create components and/or  
sub-systems, but it is also able to provide complete 
solutions by integrating different technologies, such as 
photonics, wireless communications, microelectronics, 
mechatronics and MeMs. Furthermore, cseM’s talent for 
integration is also leveraged for universities and labs, to integrate 
off-the-shelf components in new functional prototypes. cseM is 
also able to act as a systems integrator in applied research projects. 

Industrialization
cseM can take highly innovative research breakthroughs 

made at universities and polytechnics, as well as national 
and international partner rtos, to a validated and industry-

ready state. We are a preferred partner because of our 
ability to build multiple bridges between scientists, 

research and industry. in practical terms, cseM can 
perform proofs of concept, stabilize technologies, 
and develop prototypes and products that are 
designed to be robust and cost-effective, but that 
can also be manufactured in a foundry or fab. 

technology transfer to industry
cseM has over two decades of experience in 

developing novel microtechnologies, including MeMs, 
wireless, and cMos design. its industrial partners 

can tap into this extensive know-how and experience 
through technology transfer projects. today, cseM is 

a preferred partner for swiss industry, with returning 
customers representing 55 percent of cseM’s contract 

research revenues.
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Finance

Financial resUlts

ChF

total revenues

Public contributions

Public and industrial projects and services

total operating expenses

expenses directly related to projects

staff costs

operating costs

Operating result

non-core activities

result for the period

2010

68’473’629

28’107’700

40’365’929

68’228’698

6’887’493

44’776’938

16’564’267

244’931

136’000

380’931

%

100%

41%

59%

100%

10%

65%

24%

1%

%

100%

44%

56%

100%

11%

65%

23%

1%

2009

69’997’069

31’000’000

38’997’069

69’582’365

7’733’079

45’399’725

16’449’561

414’704

-1’893’113

-1’478’409

KEy FIGUrES non-consolidated figures
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cseM ended 2010 with positive net results. income was slightly down compared 
to the previous year (–2%) due to a decision to postpone until 2013 an important 
project, financed by a partner canton.

income generated by european commission projects grew by 12%, despite the 
weakness of the euro. Public-sector projects supported by the confederation 
grew by 15%, which was below the forecast. However, this was the result of the 
phasing-out of federal economic stimulus programs to support the economy.

the economic upturn has not yet had a positive influence on our income from 
industry (–2%). this is because the r&d investment cycle, which is where cseM 
projects typically figure, is always slightly behind industry’s top line revenue 
growth, but we are very satisfied with the large increase (67%) in income from 
our small-series production activities, in a very specialized niche market.

thanks to effective cost management, the financial results show a profit in line 
with our forecast. the overall financial situation was, moreover, improved by 
an increase in capital that took place in March 2010, and which has enabled us 
to double our cash reserves and to increase our shareholder equity, which has 
now reached almost 50% of the overall balance.

StrUCtUrE

CSEM

Fully consolidated
participations

Partially consolidated
participations

non-consolidated
participations

4-labs 75% zentronica 40% 

silatech 30% 

Uditis 26% 

dynetix 100% 

swisstom 52% 

sensecore 35.67% 

nolaris 30.91% 

csM instruments 20.30% 

innostarter 2.86% 

innobridge 17.50% 

xemtec 1.87% 

cseM Uae 48.91% 

jade invest 35% 

neroxis 25% 

Holtronic 20% 

Micro-camera 15% 

neode 2.10% 

Mccs 5.90% 

industrial income

Basic government funding

cantons

eU projects

other public projects

cti

SOUrCE OF FINaNCING (in %)
 (total income = cHF 68’473’629)

31

12

29

5

11

12

Biomedical & lifestyle 

Watch

cleantech (environment, transportation, home)

security & traceability

telecom & seminconductor industry

consumer goods

space & scientific instrumentation

automation & industrial control

INDUStrIaL INCOME
pEr SECtOr (in %)

15

16

19

9

11

13

6

11
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organization

organization

Board of Directors
Claude Nicollier chairman

Jacques Baur vice-chairman, representative of rolex sa

patrick aebischer ecole Polytechnique Fédérale de lausanne - ePFl

pierre-andré Bühler eta sa, representative of FlrH [since 27.07.2010]

peter Chen eidgenössische technische Hochschule zurich - etH zurich [until 09.03.2010]

adrienne Corboud Fumagalli ecole Polytechnique Fédérale de lausanne - ePFl

Mougahed Darwish eM Marin, representative of swatch group

philippe Gnaegi conseiller d’etat, république et canton de neuchâtel

Frédéric hainard conseiller d’etat, république et canton de neuchâtel [until 31.08.2010]

Georges N. hayek swatch group sa

Eric Klein richemont international sa

alain ribaux conseiller communal, ville de neuchâtel

roland yves Siegwart eidgenössische technische Hochschule zurich - etH zurich [since 27.07.2010]

pierre-alain Storrer Fondation en faveur d’un laboratoire de recherches horlogères - FlrH [since 27.07.2010]

hans Zimmermann ascom Holding 

auditors
Pricewaterhousecoopers sa, neuchâtel 
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Executive Board 
Mario El-Khoury chief executive officer

Georges Kotrotsios vP, Marketing & Business development

andré Laville chief Financial officer

philippe Steiert director of regional centers

Divisional and Functional heads
anne-Marie Van rampaey vP, Human resources

Nicolas Blanc vP, Photonics 

Nico de rooij vP, Microsystems technology

alex Dommann vP, Program Manager MeMs

Christian Enz vP, integrated & Wireless systems

harry heinzelmann vP, nanotechnology & life sciences

Jens Krauss vP, systems

alain Maurissen vP, space Program

andré perret vP, strategic relations

peter Seitz vP, nanomedicine

philippe Steiert vP, Microrobotics & Packaging

alexander Stuck vP, thin Film optics

ExECUtIVE BOarD & DIVISIONaL aND FUNCtIONaL hEaDS

Claude Nicollier

CSEM : INNOVatION, CrEatIVIty aND taLENt SErVING thE pUBLIC aND INDUStry IN thE FIELDS 
OF ELECtrONICS aND MICrOtEChNICS FOr rESEarCh aND NUMErOUS appLICatIONS. 
IF yOU NEED hELp aND SUppOrt IN thESE DISCIpLINES, aSK CSEM - wE aLwayS haVE a SOLUtION!“ ”

p. 19p. 18
inside cseM

inside cseM
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words: consideration, respect, and continuity. The first two are  
evident in the way we manage human resources and accept our 
social responsibility, while the third is shown in our low staff turn-
over rate. The idea behind continuity is to attract the best talent, 
and then keep it, since CSEM’s primary asset is the knowledge and 
experience of our people. 

The ways that CSEM keeps staff in the long term are as innovative 
as the technologies the company develops. It offered in-house day 
care long before other organizations had even entertained the idea. 
CSEM also established a detailed employee charter, which is pub-
lished in three languages on its website. Its terms of employment 
are also flexible. For example, CSEM offers part-time jobs, the ability 

to work from home, and continuous education funding to develop 
job skills. National recognition of CSEM’s socially responsible 
efforts came most recently when Anne-Marie Van Rampaey,  
Vice-President Human Resources, was appointed president of 
the jury of the Prix Pride, a cantonal award for sustainability.

Currently, CSEM employs 390 people, all sites included. The 
number of employees has remained stable for the past few 
years, despite the worldwide financial crisis that began in 2008. 
Furthermore, we are identifying more and more engineers from 
industry willing to pursue their career in the field of technology 
development, integration and transfer, which is the essence of 
CSEM: these engineers very naturally are hired by CSEM and 
are now the majority of our personnel. Today, some 65% of 

staff comes from industry, while 35% come from academia.  
An ongoing trend is to recruit the best and brightest regardless 
of nationality; as a result, 35% of staff is international. There are 
40 people doing PhD research at CSEM, and several employees 
teach graduate and undergraduate courses part of the time. 

Last but not least, CSEM has a relatively high percentage of 
women in the workforce, some 25% overall and about 13% in 
the technical departments. In recognition of CSEM’s gender 
promotion, the company was featured by the State Secretariat 
for Economic Affairs (SECO) as a role model for industry. This 
puts CSEM in the same league as some large-sized companies, 
and it is one of only two organizations selected from the French-
speaking part of Switzerland. 

105
women

285
men

engineers in electronics,electrotechnics, electricity

engineers in physics, physicists

engineers in microtechnology

chemists

engineers in computer science

engineers in material science

engineers in mechanics

engineers in other domains

CSEM IN FIGUrES
95

23

60

8

8

38

8

13
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PRInT > annUal rePort 
EVEnT > roll-UP > BoarDS CSEM - Centre Suisse d’Electronique et de Microtechnique 

CoPorate CommUniCation

aPril 2011 www.audemarspiguet.com/royaloakoffshore
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Roulez propre et régional

VMOTION
VITEOS
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Home storage solutions
to safe and efficient usage

of renewable energies 
www.leclanche.eu 

Customised high capacity
lithium-ion solutions.

Industrial  storage solutions for
the power supply of tomorrow

www.leclanche.eu 

Customised high capacity
lithium-ion solutions.

Industrial  storage solutions for
the power supply of tomorrow

www.leclanche.eu 

MORE
SAFETY
SPARE
ENERGY

Home storage
innovative

energy solutions
www.leclanche.eu
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LE TOIT
C’EST EUX.

GOTTBURG

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

INOX COMMUNICATION
11.12.14

INOX COMMUNICATION
11.12.14

Une région, deux générations,
50 ans d’expertise.

La société GOTTBURG SA est une société phare de la région, spécialiste en matière de toitures, façades
et ferblanterie. Créée en 1966, elle intervient sur des chantiers de nouvelles constructions, de rénovations
ou de transformations.

C4
environnement

histoire

34 35

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

INOX COMMUNICATION
11.12.14

INOX COMMUNICATION
11.12.14

Le toit,
c’est nous.

C4
environnement

 toiture
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Les couvreurs de GOTTBURG SA, réputés parmi les meilleurs de la région, sont à même d’apporter des 
solutions personnalisées en matière de couverture de toit. L’entreprise se concentre sur la pose des matériaux en 
s’appuyant sur la charpente et en proposant des réalisations et revêtements de toitures de tous types (terre cuite, 
ardoise, fibrociment, béton, métallique, etc.).

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

INOX COMMUNICATION
11.12.14

INOX COMMUNICATION
11.12.14

Service actif pour
bâtiment à énergie
passive.

C4
environnement

 toiture
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Suivre l’évolution des techniques d’optimisation énergétique passe par un savoir-faire particulier et spécifique. 
GOTTBURG SA est un acteur pionnier dans les propositions de solutions innovantes et la pose de matériaux 
techniques répondant aux critères d’exigence contemporains.

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

INOX COMMUNICATION
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Une armure efficace,
protection du patrimoine.

C4
environnement

façades ventilées

44 45

GOTTBURG SA est spécialisée dans la réalisation de façades ventilées. Elément protecteur et isolant de l’enveloppe
du bâtiment, la façade joue un rôle très important en matière d’économie d’énergie. A une époque où les préoccupations
d’ordre environnementales et de bonne gestion des énergies, GOTTBURG SA est l’interlocuteur approprié tant dans
le conseil que dans la réalisation.

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

INOX COMMUNICATION
11.12.14
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GOTTBURG
STRATÉGIE DE POSITIONNEMENT

GOTTBURG
STRATÉGIE DE POSITIONNEMENT

INOX COMMUNICATION
11.12.14

INOX COMMUNICATION
11.12.14
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Investir dans la qualité,
c’est assurer l’avenir.
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NOUVEL ACTEUR
NOUVEAU VISAGE.

IMMOROC

PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
OCTOBRE 2011

PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
OCTOBRE 2011

Un métier, des compétences

PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
OCTOBRE 2011

PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
OCTOBRE 2011

Gestionnaire Planificateur

Une réalisation, bâtiment ou ouvrage d’art, implique
toujours l’intervention d’un nombre variable d’intervenants. 
Maçonnerie, électricité, isolation, peinture, etc. autant
de métiers à connaître pour les comprendre. Autant de 
soumissions à gérer dans un but; lier qualité et gestion 
parfaite des coûts et des délais, en toute sérénité. 

Outre la gestion des coûts et des ressources, toute réalisa-
tion nécessite une gestion précise des délais et une stra-
tégie logistique adaptée permettant à chaque intervenant de 
s’y inscrire de manière fluide et riguoureuse. Parce que le 
succès d’une réalisation se calcule en temps et en heures. 

COMPéTENCE N°1 COMPéTENCE N°2

PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
OCTOBRE 2011

PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
OCTOBRE 2011

Expert Bâtisseur

Parce que réaliser c’est être précis. La précision 
s’impose à chaque instant, précision des décisions et du 
langage parce que chaque corps de métier à son vocab-
ulaire, chaque chantier ses problèmatiques techniques 
intrinsèques. Immoroc apporte son expertise acquise au 
cours de ses cinquante années d’exercice des métiers 
du bâtiment.

Bâtir, c’est s’élever. Concrétiser une idée, un projet, un rêve. 
Immoroc s’inscrit en partenaire privilégié pour donner corps 
à une idée. Bâtiment à consturire ou rénover, ouvrages d’art, 
l’expérience et le savoir-faire sont toujours au service d’une 
même cause: Bâtir aujourd’hui ce qui deviendra demain  
notre patrimoine. Bâtir, c’est s’inscrire dans le temps. 

COMPéTENCE N°3 COMPéTENCE N°4

PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
OCTOBRE 2011

PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
OCTOBRE 2011

Transformateur

Transformer c’est intervenir dans l’existant. Gérer les oppo-
sitions, rendre l’impossible faisable. Montrer, expliquer, faire. 
Immoroc, en plus de maîtriser l’ensemble des compétences 
recquises à la construction et à la transformation, réunit le 
savoir-faire et le rendre-possible.

COMPéTENCE N°5

Professionnel

Ce qui peut être une évidence, ce doit d’être révélé.
Le professionnalisme s’impose. Il découle d’une
confiance donnée impliquant une grande
responsabilité qui se doit d’être assumée au quoitidien. 
De l’établissement de la soumission à la livraison de 
l’ouvrage commandé, c’est bien son professionnalisme 
qui fait d’Immoroc une référence de qualité en matière 
d’entreprise générale. Une qualité certifiée ISO 9001. 

COMPéTENCE N°6

PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
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PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
OCTOBRE 2011

Partenaire

Immoroc entretient un dialogue personnel
et constant avec chacun de ses clients et partenaires.
Immoroc travaille selon ses principes essentiels: 
Disponibilité, dialogue et écoute
Respect des coûts et des délais

COMPéTENCE N°7

Confiance

Immoroc, c’est l’assurance de voir se réaliser de grandes 
idées, avec un maximum de sérénité. Par son statut 
d’entreprise générale, Immoroc est responsable de la ges-
tion totalement transparente des coûts et des délais. 

COMPéTENCE N°8

PACI GROUP
IDENTITé IMMOROC

compétences
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PACI GROUP
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Gestionnaire Planificateur

Une réalisation, bâtiment ou ouvrage d’art, implique
toujours l’intervention d’un nombre variable d’intervenants. 
Maçonnerie, électricité, isolation, peinture, etc. autant
de métiers à connaître pour les comprendre. Autant de 
soumissions à gérer dans un but; lier qualité et gestion 
parfaite des coûts et des délais, en toute sérénité. 

Outre la gestion des coûts et des ressources, toute réalisa-
tion nécessite une gestion précise des délais et une stra-
tégie logistique adaptée permettant à chaque intervenant de 
s’y inscrire de manière fluide et riguoureuse. Parce que le 
succès d’une réalisation se calcule en temps et en heures. 

COMPéTENCE N°1 COMPéTENCE N°2

PACI GROUP
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compétences
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PACI GROUP
IDENTITé IMMOROC

compétences

INOX COMMUNICATION
OCTOBRE 2011

Expert Bâtisseur

Parce que réaliser c’est être précis. La précision 
s’impose à chaque instant, précision des décisions et du 
langage parce que chaque corps de métier à son vocab-
ulaire, chaque chantier ses problèmatiques techniques 
intrinsèques. Immoroc apporte son expertise acquise au 
cours de ses cinquante années d’exercice des métiers 
du bâtiment.

Bâtir, c’est s’élever. Concrétiser une idée, un projet, un rêve. 
Immoroc s’inscrit en partenaire privilégié pour donner corps 
à une idée. Bâtiment à consturire ou rénover, ouvrages d’art, 
l’expérience et le savoir-faire sont toujours au service d’une 
même cause: Bâtir aujourd’hui ce qui deviendra demain  
notre patrimoine. Bâtir, c’est s’inscrire dans le temps. 

COMPéTENCE N°3 COMPéTENCE N°4
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IDENTITé IMMOROC
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OCTOBRE 2011

Transformateur

Transformer c’est intervenir dans l’existant. Gérer les oppo-
sitions, rendre l’impossible faisable. Montrer, expliquer, faire. 
Immoroc, en plus de maîtriser l’ensemble des compétences 
recquises à la construction et à la transformation, réunit le 
savoir-faire et le rendre-possible.

COMPéTENCE N°5

Professionnel

Ce qui peut être une évidence, ce doit d’être révélé.
Le professionnalisme s’impose. Il découle d’une
confiance donnée impliquant une grande
responsabilité qui se doit d’être assumée au quoitidien. 
De l’établissement de la soumission à la livraison de 
l’ouvrage commandé, c’est bien son professionnalisme 
qui fait d’Immoroc une référence de qualité en matière 
d’entreprise générale. Une qualité certifiée ISO 9001. 

COMPéTENCE N°6
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www.vonarxsa.ch

Le groupe vonarx est actif dans
les domaines des transports routiers,
des travaux de terrassement et de 
démolition, l’exploitation de carrières, 
gravières et de décharges ainsi que
la valorisation des déchets.

nous sommes
animés par la passion.

une chaîne
de solutions.

transports
terrassements
démolitions
matériaux
décharges
tri&recyclage
assainissement
décontamination

Von Arx SA Peseux
+41 32 732 25 25
info@vonarxsa.ch

Diviza Recyclage SA
+41 32 732 25 25
contact@diviza.ch

Dacsa
+41 32 732 15 15
contact@dacsa.ch

Desatec SA
+41 32 732 25 50
info@desatec.ch

Société des Carrières   
de Chaffois SARL
+33 381 38 22 39
contact@carrierechaffois.fr

Les maillons
forts.
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nous
transportons.
La branche transports et manutentions de l’entreprise vonarx, 
active dans le domaine de la construction et du génie civil,  
fait également appel aux services de ce département dans 
le cadre de transports de machines et de matériel ainsi 
que des déménagements d’usines avec des camions-
grues, des camions à pont fixe bâché, des élévateurs 
et tout autre matériel spécifique à ses activités.

transports
camions basculants
grutage
bennes et compacteurs
thermos
aspiratrice et excavatrice
transports spéciaux

www.vonarxsa.ch

transports
terrassements
démolitions
matériaux
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nous recyclons.

Centre de tri de déchets de chantiers, la filiale de vonarx SA, Diviza, 
a pour mission, le tri des déchets de chantiers et la gestion de 
déchetteries. Nous réceptionnons les déchets de chantiers, 
de l’industrie ainsi que les encombrants des communes. 
Le monde du déchet subit de constantes évolutions. Nous 
nous efforçons de suivre ces dernières afin de revaloriser 
au mieux chaque type de matériau.

www.vonarxsa.ch

Nous travaillons chaque jour à
améliorer notre environnement. 
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nous nettoyons.

La filiale de vonarx SA, Dacsa, est active dans l’assainissement et 
l’entretien de canalisations d’eaux claires et d’eaux usées. Dacsa 
est spécialisée dans le curage et l’inspection par caméra vidéo 
de vos canalisations et propose un service de lavage de route.
Nos techniques de pointe secondées par du matériel perfor-
mant nous permettent de résoudre tous vos problèmes.

www.vonarxsa.ch

Des techniques de pointe au service
de l’environnement.

VIDANGE DE FOSSES
ET POMPES

CURAGE DE
COLONNES

INSPECTION
CAMERA

CURAGE DE
CANALISATIONS

transports
terrassements
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nous dépolluons.
La filiale de vonarx SA et Bieri & Grisoni SA, Desatec, offre à ses clients, 
des compétences et des prestations de très haute qualité dans les 
domaines de travaux de décontamination, de désamiantage et 
d’assainissement.

www.vonarxsa.ch

transports
terrassements
démolitions
matériaux
décharges
tri&recyclage
assainissement
décontamination
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La déclinaison exclusives des 3 bleus institutionnels vonarx SA doit être conservé et 
leurs utilisations doit être développée à un usage plus large que le matériel roulant. 
Une nuance foncée, plus élégante et profonde, devrait être étendue aux supports de 
communication et supports institutionnels.

bleu identitaire.
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Les sociétés qui constituent l’offre générale de Von Arx SA opèrent dans des 
domaines diversifiés qui peuvent, selon les cas (projets immobiliers), être 
complémentaires. Leurs domaines d’activité ne sont, pour l’instant, pas clairement 
identifés dans leur identité respective (à l’exception de Diviza recyclage).  
L’appartenance au groupe Von Arx SA n’est pas non plus signifiée.

Si les activités des entreprises sont, dans la plupart des cas, spécifiques et 
distinctes, il est des domaines où les services se chevauchent (la location de 
bennes et la gestion de carrières par exemple). Dans tous les cas, l’offre globale 
du groupe Von Arx SA est vaste et difficilement compréhensible. Afin de bien faire 
comprendre l’étendue de l’offre, les compétences et les points de contact aux 
différentes cibles, il est nécessaire de définir précisément les activités par métier. 

sociétés. activités.

Deux entreprises sont à considérer comme des exceptions au sein du groupe.

Les carrières de Chaffois SA, situées en France, sont un complément stratégique aux 

différentes carrières neuchâteloises, propriétés de Von Arx SA. La société Desatec est 

détenue à 50% par Von Arx SA, son identité et sa communication doivent donc être 

soumises à la validation de tiers.
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La déclinaison exclusives des 3 bleus institutionnels vonarx SA doit être conservé et 
leurs utilisations doit être développée à un usage plus large que le matériel roulant. 
Une nuance foncée, plus élégante et profonde, devrait être étendue aux supports de 
communication et supports institutionnels.

bleu identitaire.
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A base for
a better
living

BASIN

Before Evolution After

The absolute mastership of wood
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Basin Chemie nv
Gravestraat 7A
8750 WINGENE
T : +32 51 65 00 10
F : +32 51 65 81 05
info@basin.be
www.basin.be

«Forte de 60 ans d’expérience, 
Basin est une société 
industrielle belge qui conçoit, 
fabrique et vend des colles, 
vernis, huiles et teintes pour 
le bois dans les secteurs du 
meuble et du parquet.
Elle est connue pour ses 
produits fiables et performants, 
au point de vue qualité et 
innovation, respectueux de 
l’environnement»
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PROUD FOUNDING PARTNER OF

www.compaz.art www.111.ch

TECHNOLOGICAL PARTNER




